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Methods of Interacting with Marijuana Online

e Instagram
e Youtube
e Google Maps/yelp - searches for dispensaries




How It Works

Unskippable 5-Sec
Screen

Message: Weed is a
serious drug that can
cause psychosis

Specific Provoking
Image

Link: FDA page on
Weed

O

Sensitive Content

This video contains use of
sunstances that are harmful

Learn more

See video In:5

Why It Works

Interrupts System
1 processing

Educating people
on the
harmful/addictive
nature of drugs
activate System 2
long term logic



How It Will Change Behaviors

e Leads users to click on helpful
informational sources

e Delays access to content, leading
users to click away

The New Climate War: The Fight to Take Back Our Planet: Michael E. Mann

More Tools

@ b k
@ roots
@ roject cannat Sl

pensary & Weed D...




Relevance

e Over 93% of teens use social media
e “69 percent of online purchases in the United States were made via social media” -
United Nations Office on Drugs and Crime
e A study from the National Center on Addiction and Substance Abuse at Columbia
University shows that Teens that regularly use social media are:
o 5 times more likely to buy cigarettes.
o 3 times more likely to drink. itz 0 2
o 2 times as likely to use marijuana.




Theory/Data

A study published in 2023 by Current
Opinion in Psychology finds that
“warning labels are generally effective
across party lines and other
demographic characteristics.”

Research shows “the most effective
warning labels are those that elicit
strong emotions” ~-CNBC
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Obstacles

e Social Media benefiting from drug
content/sales
e Less effective on existing users
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e Messaging
o Use of imagery to evoke emotions?
o Ethically?
m ‘It's effective and ethical to show provoking images of the damages
of drug use.” -Allie Behr
e Content specific warnings
o General warning messages (e.g., “drugs are bad”) can adversely reduce
belief in both false and true news stories - Current Opinion in Psychology




Checklist

e Easy
o Innovation of existing content moderation
e Attractive
o Makes drug content less attractive/glamorous, and companies benefit
e Social
o On social media, so everyone experiences the same thing
e Timely
o Provides a speed bump on platforms that teens use for quick interactions



